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In this issue:  

 Notice of BBQ and AGM 

 Fall Garage Sale announcement 

 Update on community improvements 

 How to sign out pickleball equipment 

 Request for volunteers 

 Update to SPRA Executive 

 Reminder to pay residents’ fees 

and more! 

We are pleased to get this latest edition of the SPRA newsletter out to you with some up-
dates and especially with an invitation to the annual community BBQ and AGM. 
 
The SPRA originally began a long time ago but was reinvigorated 7 years ago with a 
commitment to add value to our community. Since then, many projects big and small 
have been initiated and completed. Through residents’ fees and grants from various levels 
of governments, notable large projects include pond naturalization, the multi-use activity 
space, the boulevard planters and the new play structure coming up! 
 
This year’s AGM will follow the usual format with a president’s report, resolutions and 
other such items - an agenda will soon be available on our website. This year there will 
also be important elections. The by-laws state that officers are elected for a 3-year term. 
The executive committee currently has five members. The terms for three current mem-
bers of the executive committee are ending and the three of us are not seeking another 
term. A fourth member is leaving the committee due to moving out of province. 
 
We ask that you consider putting your name forward to join the executive committee as a 
minimum of four members are needed for the committee to function. There have been 
times in the past where there were many more issues that required attention and many of 
those issues have been resolved. There are other issues such as the train noise which have 
not been resolved but for which steps are currently being taken towards resolution. If 
there aren’t persons willing to join the committee it may be that we are at a place where 
the committee may scale back and either become less active or dormant for a season. This 
has happened multiple times in the past in times of lesser need and is not necessarily a 
bad thing. That being said, please consider donating some of your time and energy to en-
hancing and representing our neighbourhood. It is so rewarding!  
 
We hope you enjoy reading the newsletter and we can’t wait to see you at the BBQ and 
AGM. 

Got an hour to spare to help out at the 
BBQ? We need your help! Email us at 
southlandparkinfo@gmail.com 
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Don’t want a printed copy? For future e-newsletters, please let us know by emailing southlandparkinfo@gmail.com 

Precinct J update by Jason Wallace 

 
It has been a year since the last Landmark planning & design presentation on 
June 8, 2023. During that presentation they had indicated that construction is 
proposed to start from the southwest end of the subject lands, connected to the 
larger transportation network via an extension of Boulevard Des Hivernants and 
Abinojii Mikanah (Route 165). Full build-out would likely take between 10 and 
15 years, depending on several factors once started. 
A copy of the latest presentation is available on Landmarks’ website: https://
www.landmarkplanning.ca/proposed-neighbourhood-in-precinct-j 
Since then, no additional presentations have been made. They are currently go-
ing through the city’s approval process and have no information about a date to 

start construction at this time. 

CN SYMINGTON YARD NOISE by Don Blasko 
 
We are still in mediation with Transport Canada and CN. In our last report we asked the residents to submit an 
impact document; to date we have received replies from about 4% of the residents. 
The last few months we have had meetings every three weeks. CN has provided numerous Settlement Agree-
ments during this time period which provided their proposal on reducing the noise as per Health Canada 
Guidelines. Presently there are no regulations governing railway noise. The city of Winnipeg by-laws ex-
empt the railway from the anti-noise by-laws. 
CN did do a noise investigation this year to assess the environmental impact. CN concluded that they 
were  meeting  Health Canada’s  Guidelines. 
We were able to get access to Health Canada’s Guidelines for "Guidance For Evaluating Human Health Ef-
fects in Impact Assessment". We felt that CN was using the wrong category for our community.  Health Cana-
da Guidelines has a chart listing six different community types providing the estimated baseline sound level in 
decibels. We asked CN to follow the baseline more relevant to our community type. After numerous discus-
sions CN is reviewing our request.  
SPRA retained an acoustic engineering firm to quantify the level and duration of  the noise in the neighbour-
hood . The noise level was measured in the back yard at 364 Royal Mint Drive for four days [96 hours]. 
Sound level as well as sound recording [for identification of the type of noise ie. lawn mower, jet planes, etc.] 
was recorded. The noise from the squealing of the trains was identified as ‘Tonal”, an impact-type noise 
known to be more disturbing than random or broadband noise because it creates a greater disturbance to the 
listener. Health Canada recommends that the baseline sound level be lower by 5 decibels for each of the com-
munity types.  
Our engineer’s report suggested that the most effective method of reduction of the noise is the use of a sound 
absorbing barrier or change to the present braking system. 
CN is proposing to reduce the noise baseline as per Health Canada’s guidelines as per population density of 
average type of communities. The category a community fits into is up to one’s interpretation. 
A copy of our engineers report was provided to Transport Canada who gave CN a copy. We have asked CN to 
provide a Settlement Agreement more in-line with our engineer’s report. Presently CN is working on a new 
proposal on the Settlement Agreement. 

https://www.landmarkplanning.ca/proposed-neighbourhood-in-precinct-j
https://www.landmarkplanning.ca/proposed-neighbourhood-in-precinct-j


3 

 

Picture perfect flowers! 

 

Thank you to the residents 

who take on planting and 

maintaining the boulevard 

and front entrance flow-

ers. They sure are beauti-

ful! 

What’s happening at 15 Royal Mint Drive? 

Sherwood Developments has been planning this project for a few years, and Southland Park residents have noticed 
progress being made to the adjacent property. SPRA contacted Louis 
Pereira of Sherwood for an update: 

Sherwood Developments is committed to a residential project and 
does not intend to pivot to commercial or industrial use. While the 
start date is currently uncertain, the first of three required approvals 
has been met. 

Sherwood is very appreciative of the support from Southland Park, 
including the letters of support from residents. They look forward to 
becoming great neighbors! 



4 

 

 
Sep 21st, 8am-3pm 

 

 

or improvements to the busi-

ness. Sales figures or earn-

ings will show how your busi-

ness is growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtual-

ly endless. You can include 

stories that focus on current 

technologies or innovations 

in your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

If the newsletter is distribut-

ed internally, you might com-

ment upon new procedures 

Page 4 

Caption describing 

picture or graphic. 

“To catch the reader's attention, 

place an interesting sentence or quote 

from the story here.” 

bbq_11x11_final_2024.pdf

 

Notice of Annual General 
Meeting 

Sunday, September 8, 2024 

5:00 pm 

At Lagimodiere Park 

(175 Royal Mint Drive) 

Members only 
please renew memberships prior to meeting 

(see Association table at BBQ) 

See www.southlandpark.ca for  

Agenda, Minutes, Resolutions 
 

Please bring your lawn chair 
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This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might 

be to sell your product or 

service, the key to a success-

ful newsletter is making it 

useful to your readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your 

own articles, or include a 

calendar of upcoming events 

or a special offer that pro-

motes a new product. 

You can also research articles 

or find “filler” articles by ac-

cessing the World Wide Web. 

You can write about a variety 

of topics but try to keep your 

articles short. 

Much of the content you put 

in your newsletter can also 

be used for your Web site. 

Microsoft Publisher offers a 

simple way to convert your 

newsletter to a Web publica-

tion. So, when you’re finished 

writing your newsletter, con-

vert it to a Web site and post 

it. 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption of the image near the 

image. 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of add-

ing content to your newslet-

ter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message you’re trying to 

convey. Avoid selecting imag-

es that appear to be out of 

context. 

Microsoft Publisher includes 

Inside Story Headline 

Inside Story Headline 

or improvements to the busi-

ness. Sales figures or earn-

ings will show how your busi-

ness is growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

Inside Story Headline 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations 

in your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

If the newsletter is distribut-

ed internally, you might com-

ment upon new procedures 

Page 5 Volume 1, Issue 1 

Caption describing picture or 

graphic. 

Caption describing 

picture or graphic. 

“To catch the reader's attention, 

place an interesting sentence or quote 

from the story here.” 

bbq_11x11_final_2024.pdf
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New playground is coming! 
Huge thanks to Russ Wyatt and Renée Cable for making this possible. 

To report a crime, go to ww.winnipeg.ca/police/services/report-crime or call the non-emergency line at 204-986-6222  
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FINANCE UPDATE 
 
The Southland Park Residents Association works hard to make every dollar count. Please see the financial 
summary below. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Items to highlight: 
• The far right column shows the 2025 budget proposed by the executive committee to be voted on by 

the members at the AGM. 
• Administrative costs have come out above budget mainly due to purchase of general liability insur-

ance. This was a requirement from the City of Winnipeg in order to keep the boulevard planters, but 
this insurance also covers the community BBQ. Previously we had to purchase insurance for the 
BBQ separately. 

• The community BBQ is expected to come in under budget due to a generous per capita grant from 
the East Kildonan-Transcona Community Committee. We thank Councillor Russ Wyatt for his advo-
cacy as a member of that committee. 

• The Multi-Use Activity Space expense of $10,000 represents the Southland Park Residents Associa-
tion portion of the new playground. Construction is scheduled to being August 6, 2024. 

• Thank you to Bev McIntyre and Liza Salvador who donated flowers for two of the Royal Mint 
boulevard planters. This contributed to the boulevard planters coming in under budget. 

 
Below is a breakdown of the association fees collected over the years. 
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